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Selling sustainability is not like
getting people to switch to a
different brand of soap...

It's like persuading people
to use soap in the first place.
The old rules don’t apply.

So we had to invent new ones.






Financial vs Ecological Capital
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“Yes we can!”












How well are people informed about biodiversity?

How well do people understand the seriousness of
biodiversity loss (how it affects them as an
individual)?

What are the main barriers to communicating to
audiences about biodiversity (complexity of the
subject)?

What are the main motivators for taking action?

Why do people care about biodiversity? (reasons for
conserving biodiversity)






Feeling iInformed about biodiversity loss



Seriousness of biodiversity loss






Personal efforts to help Biodiversity
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Topline Audience Recommendations
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